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The North East means business.
This is a region competing on a global stage, attracting investment, 
delivering major projects and building the skilled workforce to match 
its ambitions. The momentum is real, and it’s redefining what success 
looks like for the North East.

BUSINESSiQ is the magazine that captures that energy. We don’t just 
report on the headlines—we set the pace, challenge the market and 
shine a light on the businesses driving results. Our award-winning  
journalism has become the benchmark for boardroom intelligence, 
trusted by decision-makers across every sector.

For advertisers, BUSINESSiQ is more than a showcase—it’s a chance to 
stand alongside the region’s most dynamic companies and put your 
brand in front of the people who matter most.

In 2026, the opportunity is clear: those who act with ambition will win. 
Let’s make sure your business is part of that story.

Mike Hughes
Business and Commercial Editor
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Esri, Ordnance Survey, NASA, NGA, USGS, Esri UK, Esri, HERE, Garmin, Foursquare, METI/NASA, USGS

AUDIENCE &  
DISTRIBUTION
5,000 COPIES 
FREE PICK UP AT NEARLY  
400 STRATEGIC LOCATIONS

71% Of our audience are influential  
senior management professionals

We value PARTNERSHIPS and we value  
TRANSPARENCY. Full details of our distribution 
model can be found online:  

thenorthernecho.co.uk/businessiq/distribution
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REACH A BUSINESS  
AUDIENCE IN  
5 EASY STEPS:
1. Quarterly BUSINESSiQ magazine
2. Online content article
3. Social media boost
4. Targeted digital impressions
5. Newspaper article

QUARTERLY MAGAZINE

MOBILE & SOCIAL

WEEKLY SUPPLEMENT

DAILY WEBSITE

Providing your  
business with 300k  
opportunities to be 
seen each quarter,  
via a unique blend  
of solutions.

A LONG
JOURNEY
AND A
NEW ERA
Esh Group CEO Andy Radcliffe talks to
Mike Hughes about change and challenges

PHOTOS: SARAH CALDECOTT
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Sometimes the bravest thing is to change.As a person
there might come a moment when enough is enough
and you feel empowered to do things better.

But as a large organisation that is a much more
complex process, involving hundreds of people, departments
and processes.

It needs vision, self-awareness and a plan to move forward
– no point in just wanting to be something new, there has to
be belief that a new blueprint will work.

Andy Radcliffe took over as CEO of Esh Group in May 2017
as the Esh family was grieving the loss of its patriarch, Brian
Manning. A challenging time to set out a different path, but
this was a company that had always embraced evolution and
as the group’s former CFO, Andy had a clear vision about the
next journey he wanted the company to go on.

Its reputation was rock solid, as one of the North of
England’s largest privately-owned construction businesses,
operating throughout the North East, the Tees Valley, Yorkshire
and the Humber, providing commercial build, civil engineering,
affordable and private housing services to the private and
public sector.

Formed in 1999 by Michael Hogan, Jack Lumsden and
Tony Carroll Snr through the merger of Dunelm Castle Homes,
Deerness Fencing, Sones Landscaping and Lumsden & Carroll
Civil Engineering, Esh has always been immensely proud of
its heritage, and Andy knew it had to stick to its roots and

the building blocks of clarity, honesty and hard work that
had built it this far.

But this was a new era that could set the company on a
fresh course for the next generation.

Looking around one of the show homes at the flagship
development of Esh’s private housebuilding division, Homes by
Esh, Havelock Park in Darlington, Andy told me: ‘The business
is in a good place, but it’s been a long journey to get it to
where it is.

‘Esh is now dramatically different to how it was seven
years ago, and I think many businesses need to go through
various stages of evolution because they have been led –
often very successfully – by a certain ideology and when
that management regime changes, a fresh view and a new
ideology will take hold.

‘My predecessor, Brian, brought the company up from
very humble beginnings through lots of acquisitions and
diversification–hebuilt up the company’s scale and reputation
to incredible highs. Esh went across the country and across
different service propositions and perhaps ended up being
spread too thinly, and being too diverse

‘So when we took over as a senior leadership team, we knew
wehad to be bold.We recognised thatwe couldn’t just fix one
little bit of it, so we sat down and forensically analysed the
business and our position in the market and asked ourselves
where we wanted to be and what we wanted Esh to look like –
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this was our new destination and it would mean a fundamental
dismantling and rebuild, requiring the business to be broken
down into its constituent parts with the core emphasis being
a focus on what we are good at.

‘We also recognised that different segments of our
market behave in certain ways across the economic cycle
so we asked ourselves “how do we smooth out these peaks
and troughs?”

‘We looked at different segments and how they behave in
the long run, andwhat underpins their demandprofile. Utilities
for example, particularly water, is a stable investment platform
that can give us a visible revenue stream over the long term.

‘Then we looked at areas where there’s a gap between
supply and demand – like social housing where there’s a long-
term need to increase the level of housing stock in the country.

‘The next step was to look at how we balance these sectors
by strategically targeting the clients and contracts that we
could secure as part of this new framework.

‘We knew we wanted a much simpler, leaner business which
is less exposed to the construction sector rollercoaster. Then
we had to create a roadmap to get there.’

For the new CEO and his team, this meant a painful and
expensive process where Esh sold some businesses, exited
others and closed a number down – just as the pandemic
dealt the most severe of blows.

We knew we wanted a much
simpler, leaner business
which is less exposed to
the construction sector

rollercoaster. Then we had to
create a roadmap to get there

But it was also a chance to dig deep into the Esh teams and
find the right people to drive such a complex and implication-
filled project. Redefining, transforming, reconfiguring…
whatever word you attached to it, the potential was enormous
– but they had to get it right.

The team that was assembled was small to start with,
trusted and highly skilled decision-makers with a shared
vision for the future of a business vital to the whole region.

‘I was fortunate enough to be able to surround myself with
people who understood the challenge we had at that point,
had an ambition to make it better and the skills and talent to
make it happen,’ said Andy.

‘We kept the team small because you have to be very careful
about how messages can percolate through the business, so we
needed a close-knit group used to dealing with sensitive issues.

‘As we moved into the execution phase, we had to bring
everybody along with us. There was a huge piece of work
from our communications team to share a new vision and
articulate it in a very clear way so people understood what
we were doing.

‘Staff and clients alike needed to see that we were not
rushing at something, just moving essential elements into
a stronger place.

‘Of course, we communicated with clients personally, so
our customer-facing teams were very much out there with
the message, but there was also a broader stakeholder group
with banks, bond providers, and credit insurers. They were all
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Annual Partnership (4 editions)
Magazine:
4 page commercial profile, professionally written by our editorial team  
(inc. e-edition)

BUSINESSiQ online:
Website and Facebook commercial content

The Northern Echo:
Commercial content

Digital Display:
10,000 digital impressions

£5,665 (+VAT)
OTS 1,200,000

Media Profile
Magazine:
4 page commercial profile, professionally written by our 
editorial team (inc. e-edition)

BUSINESSiQ online:
Website and Facebook commercial content

The Northern Echo:
Commercial content

Digital Display:
10,000 digital impressions

£1,850 (+VAT)
OTS 300,000
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 Display advertising

•	Full page £390
•	Premium Inside Front £500
•	Premium Outside Back £635

FULL PAGE BLEED

Supplied PDF:  
303 Height x 216mm width

Trimmed:  
297 Height x 210mm width

Image area:
270 Height x 189mm width 
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Enhance your audience reach further…
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VIDEO PRODUCTION
As a video marketing agency, we help businesses establish and 
showcase their brand. We’ll work with you to understand who you 
are and what you do, then create a bespoke marketing video that 
tells your story.

•  One shoot day at a location of your choice
•  1x 30-60 second promotional video to showcase your business
•  1x 10-15 second social media edit

From £1,200 + VAT

Innovative  
end-to-end video  
production  
services.
We take pride in every project. Our 
video marketing agency uses the best 
technology and software in our  
promotional video production to  
ensure we create professional  
content for your business.

Drone Footage
Find a new perspective on your business with 
stunning aerial shots, whether filming a  
beautiful landscape or showcasing property; 
take your business to new heights with our 
drone videography service.

Digital Animation
Get your ideas across without on-location 
filming – digital animation uses sleek graphics 
and motion to explain or tell your stories 
colourfully and engagingly.

Virtual Tours
Matterport is the leading spatial data  
company focused on digitising and indexing 
the built world. Its all-in-one 3D data platform 
allows people to explore homes, offices or 
museums – all from their devices.

Promotional Videos
Punchy, attention-grabbing videos that 
showcase your brand, people, product, 
or service. Whether sixty seconds or five 
minutes long, they excite people to discover 
you – perfect for marketing and boosting 
visibility.

Event Videography
Need to capture those big moments as they 
happen? Event videography is about filming 
live events – an evening gala, a conference, or 
a festival – and turning them into  
unforgettable highlight videos.

Social Media Video Production
Short and sweet video reels for sharing on 
Instagram or TikTok. They catch your  
audience’s attention and set you apart 
from your competitors online.

From £1,300 + VAT

As a video marketing agency, we help businesses establish and
showcase their brand. We’ll work with you to understand who you
are and what you do, then create a bespoke marketing video that
tells your story.

Innovative
end-to-end video
production
services.

Drone Footage

Promotional Videos

Digital Animation

Event Videography

Virtual Tours

Social Media Video Production
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Take the hassle out of your LinkedIn Advertising with  
a trusted partner in LOCALiQ.  

Promote your organization’s updates to targeted  
audiences on desktop, mobile, and tablet. Drive  
awareness and leads in the world’s most viewed  
professional news feed.

Use real professional data to drive real results. Target 
quality audiences in a professional context. Market to 
influencers, decision makers, and executives who act on 
new opportunities.

Reach audiences when they are at their most engaged. 
Whether your objective is to build brand awareness,  
generate leads, or drive website traffic, LinkedIn has the 
right ad formats to drive results.

Reach Customers on 
the Worlds Largest  
Professional Network

PREMIUM DIGITAL 
DISPLAY & LINKEDIN  
ADVERTISING
Digital Display Solutions utilising 
Newsquest’s loyal audience
On-network digital display allows advertisers to reach Newsquest’s loyal  
online audience on desktop and mobile in your local area

Creatives can incorporate a ‘click-through’ allowing users to click the  
ad taking them through to your website or online store

Digital display is worthwhile for print  advertisers looking to explore digital 
and increase their audience reach with measurable results

•	 Take advantage of Newsquest’s engaged local audiences who trust our bran
•	 Huge number of display creatives available to suit any marketing objectives
•	 Display provides measurable, easy to understand results without confusing  jargon
•	 Ads can be targeted to increase relevance and likelihood of user response

Key Benefits
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SEO is a series of processes which are implemented to  
improve a website’s organic visibility on search engines. 
We have SEO experts that specialise in on-page,  
offpage,local and technical SEO.

•	 As part of our process, we conduct an audit of your  
website,reviewing key data from a range of software 
and our own expertise – we’ll then use this to identify 
areas that need improving.

•	 Our team of SEO experts are experienced in  
conducting in-depth keyword research. We’ll uncover  
keywords tailored to your business and implement 
them as part of our SEO service. We use industry  
leading software such as SEMrush to conduct our 
research.

•	 At the beginning of your SEO campaign, your SEO 
analyst will construct a comprehensive document 
outlining the SEO strategy and specific tactics we have 
chosen to implement for your campaign.

Search Engine Optimisation.

Our paid social advertising services provide you with the chance to speak 
directly to your audience online – displaying your brand’s personality 
while building positive, personal relationships with your leads and  
customers. We cover the key social networks; Facebook, Instagram,  
TikTok & LinkedIn. 

Facebook
Connect with more than two billion monthly active users with Facebook’s
highly targeted advertising platform. Reach the right audience and
generate cost-effective leads with Facebook Ads.

Instagram
It’s all in the visuals – engage your customers with Instagram’s
advertising service. Combined with Facebook’s wide-reaching ad
network, we’ll place your picture ads directly in front of your audience.

LinkedIn
The home of the world’s largest professional network – advertise to
more than 800 million users with LinkedIn’s business-related
targeting. Partner with LOCALiQ and hit your B2B marketing goals.

SEARCH ENGINE &  
SOCIAL MARKETING 
Social Media Advertising.
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SCHEDULED ISSUES
SPRING 2026
Publication: 12th March 2026
Profile booking deadline: 13th February 2026
Advert booking deadline: 13th February 2026
Final advert alteration: 27th February - noon
Final advert complete: 27th February - 2 pm

SUMMER 2026
Publication: 11th June 2026
Profile booking deadline: 15th June 2026
Advert booking deadline: 15th June 2026
Final advert alteration: 29th May 2026 - noon
Final advert complete: 29th May 2026 – 2 pm

AUTUMN 2026
Publication: 10th September 2026
Profile booking deadline: 14th August 2026
Advert booking deadline: 14th August 2026
Final advert alteration: 28th August 2026 - noon
Final advert complete: 28th August 2026 – 2 pm

WINTER 2026
Publication: 3rd December 2026
Profile booking deadline: 6th November 2026
Advert booking deadline: 6th November 2026
Final advert alteration: 20th November 2026 - noon
Final advert complete: 20th November 2026 – 2 pm

SCHEDULED ISSUES

SPRING 2025
Publication: 27th March 2025
Profile booking deadline: 28/02/25
Advert booking deadline: 10/03/25
Final Ad alteration: 14/03/25 – 12 noon
Final Ad complete: 14/03/25 – 2 pm

SUMMER 2025
Publication: 19th June 2025 
Profile booking deadline: 23/05/25 
Advert booking deadline: 02/06/25
Final Ad alteration: 06/06/25 – 12 noon

Final Ad complete: 06/06/25 – 2 pm

AUTUMN 2025
Publication: 18th September 2025
Profile booking deadline: 22/08/25
Advert booking deadline: 01/09/25
Final Ad alteration: 05/09/25 – 12 noon
Final Ad complete: 05/09/25 – 2 pm

WINTER 2025
Publication: 4th December 2025
Profile booking deadline: 07/11/25
Advert booking deadline: 17/11/25
Final Ad alteration: 21/11/25 – 12 noon
Final Ad complete: 21/11/25 – 2 pm
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